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Seventy Paintings of the 
Masters available in this 
form that may be used 
to beautify the pages of 
your parish paper, pulpit 
cards, and other printed 
matter. 


EASTER MORN 
Size 2% x3% 
Price $1.25, Postage 10 Cents 


Ask for Cut No, 63 


INTRODUCTORY OFFER 


We will send postpaid our introductory 
package containing a general assortment of 
all the tracts, church printing, folders, 
programs, etc. on receipt of Fifty cents. 


Distinctive and Impressive 


Church Advertising 


that reflects Individuality and Personality. 
Samples Mailed Free. Enclose Five Cents | 
in Stamps for Postage. 


Cash, check, stamps or money order, must 
accompany order, 


\ 


TRACTS SUITABLE FOR DISTRIBUTION — 


AGENTS WANTED AT LENTEN AND EASTER SERVICES 
i “Salvation,” by D. H. Steffens. 60 cents’a hundred. oe, 
We would like an agent in every Lutheran Justification by Faith Alone,” by Prof. L. Wessel, 35chundred, 
‘ \ “The Bible Church,” by Rev. A. Brunn, 35 cents a hundred. © Ma 
congregation for "The Lutheran Church, a\Short Historical Survey,” 


by Karl Kretzman. 35 cents a hundred. 4 
“What the Evangelical Lutheran Church Stands For, 
By Prof. Theo, Graebner, 35 cents a hundred. 

“War and Christianity,” by Prof. Theo. -M. Graebner. 
35 cents a hundred. ¥ ‘ 


NEW TRACT—WAR SERIES Bi) 


Write for terms ; “The Devil’s Game,” a tract on gambling. 
i 35 cents a hundred, 


The American Lutheran 


to secure subscriptions or sell single copies. 


Rev. Paut Linpemann, Editor CH RASD Mr. J. F. E. NickeLspure, Bus. Mgr. 
901 Summit Ave., Jersey City, N. J. 234 E. 62nd St., New York, N. Y. 


Published monthly by the American Lutueran © tal Pusticiry Bureau, 234 E. 62d St., New York, N.Y. 
Single Copies, Five Cents 


Subscription, Fifty Cents per year 


Special rates to congregations, societies and agents, Twenty-five Cents per year, if mailed to one address 
To members of the American Lutheran Publicity Bureau, Twenty-five Cents per year 


Advertising Rates on application. 


Application for entry as second-class matter at the Post Office at New York, N. Y., pending 
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Editorial 
A COMMON CASE 


Has this ever been your experience? Some time ago we were scheduled to deliver 
an address in a suburban town of perhaps twenty-five thousand inhabitants. Not knowing 
the exact location of the church where the meeting was to be held, a drug-store across the 
way seemed to suggest itself as a most likely source of reliable information. So we asked 
the clerk behind the counter: “Can you tell me where So and So Lutheran Church is?” 
“No,” he told us after a moment’s thought. His fellow-clerk appeared to know a little 
more about it, but was plainly uncertain in his vague direction. 

Leaving the store, we halted a passer-by, but he had never heard of the church. A 
young woman coming from the opposite direction was just as ignorant as to its where- 
abouts. A fifth person thought it was the church about three blocks in a certain direction 
which turned out to be a German “turn-hall.” From the sixth person we finally gained 
definite information. What was wrong? No, the church was not a new and struggling 
mission, hidden away in some store, or tucked away in some secluded corner of the town. 
The congregatioii owns a beautiful church building at a prominent street-corner and a few 
years ago celebrated its twenty-fifth anniversary. 

What was the matter? Simply this that the congregation had existed for and by itself 
year after year, thinking that every man, woman and child 3 in the town knew all about it, 
its location, its services ‘and what it stood for. And yet five out of six persons, residents 
of the town, within six blocks of the church, did not know where it was. An isolated case? 
No, a common case. Perhaps the members of that church would argue that they had gath- 
ered in everything that presumably could be gathered, and that, since no more missionary 
material was in sight, the congregation was engaged in the various activities of its own 
congregational circle. But is it really ever the case that a field has been so thoroughly 
gleaned that further efforts would be useless? Or rather are we not too ready to assume 
that such a condition exists? There are congregations in whose history accessions in mem- 
bership, except by letter from sister congregations and through the channels of the chil- 
dren’s catechetical class, are the rarest kind of exceptions. Adult catechumen classes are al- 
most unknown. In most instances it would not be true to say that the material is not there. 
It would be nearer the mark to confess that the material has not been systematically and 
persistently gone after. The atmosphere of aloofness and exclusiveness which so often 
surrounds our churches naturally gives the outsider the impression that we are a close cor- 
poration of peculiar people who pursue their own interests and would hardly welcome the 
intrusion of one not in the coterie, and who have nothing in which he might be interested. 
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He may know the church is there, but it is never brought home to him that it is there for 
him, that it has something that he needs. Even the nominal, unchurched, drifting Luther- 
an never has the church brought to his attention in a manner to force his interest, to arouse 
his thought, to stimulate his conscience. He is asleep, and the church does nothing to wake 
him up, except to ring its bells on Sunday, a thing to which his slumbering conscience has 
long since become accustomed and which he has come to regard as a gathering signal only 
for the members of the church. A church which confines its missionary activities to the oc- 
casional straggler, who has somehow drifted into its gates, is not alive to its duty and 
opportunity. It is not going out into the highways, compelling people to come in. Not a 
soul in town should be permitted to forget that the church is in existence, that its doors 
are open for all, and that it has a message for all. Its location, its services, its standing in- 
vitation ought constantly be brought to the attention of the populace. The methods are 
manifold. When an old western congregation in a large city, a congregation long ago 
assigned by many to the limbo of stagnated vitality and hardened arteries, can have at one 
time an adult class of thirty-eight members, picked up from the “highways,” other congre- 
gations in more promising fields might arouse themselves to their long-neglected opportu- 
nities. Advertise persistently,—follow up faithfully! Get them under the influence of God’s 
Word. God will do the rest. 


A Where there is a good parochial school the children render cho- 

: 5 rus selections in the church services quite frequently. If they do 
Children’s not, they should, and the congregation, or pastor, or teacher, or 
Choir whoever is to blame, is letting a wonderful means of beautifying 


the service remain unused. But even a church without the well- 
trained voices of parochial school children at its disposal may have a good children’s cho- 
rus. The children of the Sunday School usually present sufficient material from which to 
select a choir. The pastor of a little eastern church about two years ago called into being 
a children’s choir of about twenty voices and undertook to drill them in the singing of 
two-part songs. The task proved to be much easier than he had expected. The children 
proved to be eager and remarkably apt pupils. That choir is now a standing institution. 
The children sing practically every Sunday at either the morning or evening service,— 
and always two-part music. At Christmas-time they rendered a cantata of moderate diffi- 
culty. The people are delighted and never tire of the children’s selections. And yet the 
choir meets for only one rehearsal, early Friday evenings. In many churches the organiza- 
tion of a good adult choir offers many difficulties, but even where one is in existence a 
children’s chorus need not be superfluous. And at places where an adult choir cannot be 
maintained, a children’s choir might break the monotony of choir-less services. One need 
not be a skilled musician in order to undertake the drilling of\a chorus of eager children. 
A person of average musical ability, who is at the same time a lover of children, can in a 
short time achieve most gratifying results. Try it! Our office will be glad to supply you 
with the address of the firm from which suitable music may be obtained. 


Tell If you appreciate your pastor, tell him! If you are edified and 
Hi benefited by his ministrations, tell him! If by hard labor and 
1m amidst many disheartening difficulties he brings to fruition a certain 


project, express your gratification! How often he is heart-hungry for a kind word of en- 
couragement and appreciation. Do not flatter him! If he is the right kind of a man he 
will resent it. But a sincere word of regard and commendation will act upon him like a 
tonic, and send him forth upon his labors with new vigor. Don’t keep your sentiments of 
appreciation to yourself. Tell him! 


[Page Two] 


March, 1918 


Ge AMERICAN LUTHERAN 


GUT TT TTT TERT TEETT TOOT TOPOL TULLE LOG MUUUOI LLCO LOCO LUO COO LOCO POCUO MUO UOMO LOGI UCU UCOOLUCCO OCG LOCO LLCO UOCOLUCCO LUGO LOO TOOU UOT UOHI MOOI EOO TUONO UMNO OOO U OOOO CON NU OOOH COT 


HOW A PREACHER GOT A WIFE 
THROUGH A THROWAWAY CARD 


One of our Eastern churches annually cir- 
cularizes the neighborhood with throwaway 
cards announcing the services and extending 
an invitation to strangers. A number of years 
ago one of these cards was found by a young 
woman who had no church connection. 
Prompted principally by curiosity, she at- 
tended a number of services and in the course 
of time became a member and a valuable 
worker in the church. Through her faithful 
labors in the Sunday School and the Young 
People’s Society her pastor learned to prize 
her as one of his most valuable aides. The 
girl had no religious home influence, but was 
one of those precious plants which ‘the Holy 
Spirit enables to grow and bloom amidst most 
difficult surroundings. But through devious 
ways, which we are not at liberty to reveal, a 
western preacher heard of this jewel and with 
true western aggressiveness came and took it 
unto himself. Our friend now rules with gentle 
mastery a western parsonage. Making good? 
Certainly! Ask the preacher! Perhaps that 
throwaway card hangs in a golden frame above 
his desk. If it does not, it should. Let us add 
to this true story that we do not guarantee the 
same result for every batch of throwaway 
cards. 


HOW TO ADVERTISE 
H. P. Eckhardt 


Let us note at the outset that advertising is 
only a help in congregational and missionary 
work. Do not make the mistake of placing too 
high an estimate on publicity. There are those 
who seem to think all that is necessary to suc- 
cessful church work is to do a lot of advertis- 
ing and then to harvest the results. That is 
a mistake. Publicity can never, and must 
never, take the place of personal missionary 
work on the part of the minister and his mem- 
bers. Therefore never let the idea get into 
your head that advertising will take the place 
of personal effort. Nothing can take the place 
of that. Advertising is only a help. But, if 
properly and wisely done, a very efficient help. 

We venture to give a couple of suggestions 


on 
HOW TO ADVERTISE 


As in everything we undertake there is an 
effective way oi advertising and there is a way 
that will bring little or no results. And so pub- 


licity is a matter that must be given thought 
and study. Every piece of advertising material 
and every act of church publicity ought to be 
the result of careful consideration. 

1. The chief aim in all advertising must be 
to win the attention of people. 

All your advertising must be prepared with 
that aim in view. Take, for example, the ad- 
vertisements in a daily paper or magazine. 
There are some that at once secure your atten 
tion and you read them from beginning to the 
end; and there are others that you do not look 
at. Take the advertising matter in the form 
of cards, leaflets, booklets, that come into your 
hands. Some of it secures your attention at 
once and some you cast aside unread after a 
passing glance. You must keep in mind that 
your church advertising material is to go, not 
only to loyal members whose interest you al- 
ready have secured and who therefore will 
read anything you send them, but it is to go 
also and chiefly to people whose interest still 
must be won. And so in all advertising the 
first thing necessary is to secure the attention. 
You must get out all your advertising with that 
aim in view. The statements, the form of ex- 
pression, the manner of presentation, the em- 
phasized words or sentences, the general make- 
up—all must be aimed to win the attention. 
And whatever will assist in making your ad- 
vertising attractive use. 

2> Ko asecure, thes desired effect. in ithe 
minds of those, whom your advertising matter 
reaches, you must also consider carefully the 
psychological element. You must ask yourself 
the question, “What thoughts will my adver- 
tising matter or my statements probably pro- 
duce in the minds of the readers? And what 
will be the probable effect in them?” Psy- 
chology is a very important element. 

Psychology comes from two Greek words 
meaning soul or mind, and say or speak. Hence 
it is the science of speaking to the mind, the 
aim of which is to produce a desired effect in 
the mind and actions of a person. As applied 
to advertising its purpose is to make men think 
and act in accordance with the wishes of the 
advertiser. Psychology is a very important 
element in all ministerial work. Consciously or 
unconsciously the successful minister is con- 
stantly putting it into practice in his pulpit 
work, in his sick visits, in meetings, in his pri- 
vate dealings with individuals. 

Take Paul in Athens, on Mars hill. It was 
his first visit to this city. And we note that 
the great apostle was a master in psychology 
He had before him highly educated, proud peo- 
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ple, who thought they had reached the highest 
pinnacle of human wisdom. Paul desired to 
win favorable attention for the Gospel of Jesus 
Christ. How did he do it? He did not say: 
“You are heathen. All your gods are false. 
You are lost and on the. way to hell. I am 
bringing you the Gospel message of the one 
true God.” Had he said that, they would have 
closed their minds and hearts against his mes- 
sage. They would have run him out of the 
city. He said: “Ye men of Athens, I perceive 
that in all things ye are too superstitious. For 
as I passed by, and beheld your devotions, | 
found an altar with this inscription, ‘TO THE 
UNKNOWN GOD.’ Whom therefore ye ig- 
norantly worship, him declare I unto you.” 
(Acts 17:22, 23.) This manner of presenta- 
tion attracted attention—favorable attention. 
They were ready to hear his message. 

Apply this to church advertising. You must 
give much attention to the psychological ele- 
ment. You must study the effect which your 
advertising matter or statements probably will 
produce in the minds and actions of the read- 
ers. You must aim to compel interest through 
your publicity matter. 


THEY NEED TO BE TOLD 
Walter Koenig 


The article in the recent issue of “The 
Churchman” has aroused Lutherans to a feel- 
ing of just resentment. Here is another protest 
against the same article commented on m our 
last issue by Rev. F. Pieper. Since it treats a 
different angle of the question at issue, we are 
glad to commend it to our readers. 

—Editor. 

A bit of pointed publicity is called for and 
then something else. We cannot quietly listen 
to such ill-timed anti-Lutheran polemics as 
“The Churchman” recently indulged in when 
it said: “The ecclesiastical system founded by 
Luther was not capable of being transplanted 
into regions where German political life, with 
its autocratic ruler and its Landeskirche, could 
MOE Gass . There are French Presby- 
terians, Scotch Presbyterians, German Presby- 
terians, etc.,” leaving the reader to infer that 
the Lutheran Church could claim nothing like 
such catholicity of membership. “The Church- 
man” tries to portray Lutheranism as _be- 
ing limited nationally, racially, intellectually. 
There are here so many ugly implications that 
it seems like stretching the cloak of charity to 
call this attack one of mere ignorance. We 
pray God for this charity. 


[eR ake tem Bioanal 


We Lutherans have always looked upon 
Luther not as the father of an ecclesiastical 
system, but as a prophet proclaiming the Old 
Gospel. There is one “system” in Lutheran 
Sweden, another in Lutheran Norway, another 
in Lutheran Finland, another in some other 
part of Russia, another in one part of Ger- 
many, another in some other part of Germany, 
another in France and in America. In Sweden 
there are Lutheran bishops, in other countries 
no Lutheran bishops. There is no “system.” 
Luther never emphasized a system; he con- 
tended solely for the preaching of the pure 
word of God. 

We have always been impressed with the 
cosmopolitan nature of the Lutheran Church 
when we spoke of “Lutherans in all Lands.” 
There is no other church like it in this respect: 
Russian Lutherans, Scandinavian Lutherans, 
French Lutherans, Lutherans in all lands. Not 
in the sense that Lutherans emigrated there 
forming a foreign body in these countries; 
rather the Old Gospel, proclaimed anew by 
Luther emigrated and was accepted by these 
diverse “nations, tongues and peoples.” Only 
to make clear the meaning of this we place 
over against “Lutherans in all lands,” “Angli- 
cans in all lands.’ Such has never been heard, 
nor has “The Churchman” ever used the ex- 
pression. Lutheranism is as universal and “in- 
ternational” as the Old Gospel itself, even as 
we are persuaded that the two terms are syn- 
onymous. 

The writer read somewhere recently that 
there are more non-Teutonic Lutherans in 
Russia than there are Lutherans in the United 
States, and here the Lutheran Church ranks 
third among the Protestant churches. And we 
have always felt ourselves distinct and organ- 
ically separate from Lutheran churches in 
other countries. We naturally rejoice over the 
preaching of the pure Gospel wherever heard. 
But the fact that churches in other countries, 
especially of Europe, called themselves Luther- 
an meant nothing in the way of united work. 
No assistance or guidance has come to the 
American churches from European state 
churches. More, the largest Lutheran Synod 
of America has as a matter of conscience testi- 
fied against the state churches in Europe and 
given support to a number of poor dissenting 
parishes in their midst for the very reason of 
such dissent. 

Speaking of state churches, there are 
Landeskirchen but no state church of the Ger- 
man Empire. Unlike the English King, the 
German Emperor is not the head of the Ger- 
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man church, for there is no one church of the 
kimpire. There is a state church of Hannover, 
a state church of Saxony, of Prussia, etc. The 
latter is not Lutheran. The Prussian state 
church is called the “United Church,” a kind 
of Union Church in which for one hundred 
years (since 1817) Reformed and Lutherans 
try to work together. Empress Augusta always 
took her Communion in the Lutheran Church 
as distinguished from the Prussian state 
church. 

Recently there were held in a Philadelphia 
church thirteen services in thirteen different 
languages. Of course it was a Lutheran church 
and Lutheran service. Where is there a Prot- 
estant church that: has entered so profoundly 
into the life and fibre of so many different 
races ? 

In America we are preaching the Old Gospel 
in whatever language we can best reach the 
heart of the hearers. And every Lutheran 

_church is an additional bulwark of constitu- 
tional law and Americanism—distinctly and 
peculiarly so. For the very chief glories of the 
Federal Constitution, liberty of conscience, 
freedom of speech and of the press, separation 
of Church and State were the very things 
Luther stood out for and that did not exist 
before his day. 

There are so many of our soldiers coming 
from Lutheran homes that they make up ap- 
proximately 13% of the U. S. Army. You 
won't make these men fight better, will you, 
by attacking their faith and church? 

With regard to the Lutheran soldiers in the 
Expeditionary Force, French Lutherans in 
Paris wrote to the National Lutheran Com- 
mission of our country about taking care of 
them spiritually after arriving in France. This 
again shows how Lutheranism is “limited na- 
tionally”! Don’t do it again, Mr. Churchman. 


A WORD FOR THE MAN IN THE PUL- 
PIT AND THE MAN IN THE PEW 


Arthur Brunn 


Weare living in a time which is trying men’s 
mettle. The world is restlessly active. Great 
demands are being made on the time and the 
energy of all active men. The pastor is not an 
exception. If ever, he is to-day a very busy 
man, busy with a multitude of things which 
we dare say are foreign to his real calling. The 
first and greatest duty of the pastor is to be a 
preacher. If he is not a good preacher, he has 
failed in his work. One of the essentials to 
good preaching is a great deal of study. 


Neither is it sufficient that the pastor prepare 
that one, or the two or the three sermons which 
he must preach every week. The pastor who 
does no other studying but that which is imme- 
diately necessary for the preparation of his 
weekly sermons will soon become stale. His 
sermons will lack that depth of thought, that 
wide application to the every day needs of his 
congregation which they ought to have. Wide 
and systematic reading and thinking are neces- 
sary in order to make a pastor a really efficient 
preacher. A pastor must spend a great deal 
of his time in close communion with his God. 
He must spend a great deal of time in the study 
of God’s word. “It may take a week or a 
month to prepare a good sermon, but it takes a 
lifetime to prepare a man who can preach.” 
“Men who can preach are not made by ringing 
door-bells, holding socials and conducting 
every-member canvasses. Important as these 
things may be, the task of preparing a man 
who can preach is infinitely more important.” 
“No man is a faithful minister of the Lord 
Jesus Christ until he has become as good a 
preacher as it is possible for him to be. This 
can be accomplished only through prayerful, 
persistent, systematic discipline in the study 
room. To make this holy discipline secondary 
to any kind of ‘faddism,’ or table serving, is a 
sin for which nothing can atone.” 


But how can the average preacher possibly 
spend that necessary time in his study room 
when he is expected by his congregation to 
take care of all the detail work which an organ- 
ized congregation makes necessary? The fact 
is that the members of a church expect the 
pastor to visit them so often in a given time, 
even if it be only for a social call. And if the 
pastor does not come the members often feel 
that they are being neglected and they do not 
come to church to show their grievance. 


There are the many societies with their 
varied activities, and the pastor is expected to 
be the guiding spirit in all of them. There is 
the Sunday School and the pastor is expected 
to do and supervise all of the detailed work. 
There are the many outside activities in which 
the pastor is expected to take a leading part 
and if he does not he is not considered a “live 
wire.” When will the members of our churches 
realize that they are doing untold harm to 
their own spiritual life, to the welfare of the 
church, to their pastor’s real work, by making 
such unwarranted demands upon their pastor’s 
time? When will our people realize that even 
a pastor is human and give him such assistance 
as is necessary in order to do really effective 
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work in the pulpit? Yes, there are always in 
every church some willing-workers, who are 
ready to do all they can. But 95 per cent. of 
them have little leisure and still less energy left 
to do church work after the grinding toil of the 
day is over. 

Regular paid assistants are the crying need 
of most of the pastors. And the churches can 
afford to engage them. Stop to think of all of 
the money which the members of the churches 
have been giving for Red Cross work, for the 
Y¥. M.-C 7A% tor. Liberty: Loansiandivar Save 
ing Stamps. We do not discourage these activi- 
ties. No, far be it from us. But does it not 
show that our church members have money, a 
great deal of money, while they always pleaded 
poverty when the church made any demands 
upon them? Is the work of the church less 
pressing than other things. Ought Christians 
be less willing and ready to make sacrifices for 
the Lord’s kingdom than for Caesar’s king- 
dom? 


PUBLIC LIBRARIES AND 
RELIGIOUS BOOKS 


The Standard calls attention to a condition that 
probably exists in many public libraries, and that 
was strikingly illustrated in a case it has cited of 
a thriving western town, that has a Carnegie library 
of almost 6,000 volumes. “Of these, less than twenty 
are catalogued under the head of ‘Religion,’ as fol- 
lows: Lives of Brooks (Allen); Luther (Kostlin) 
and Moody; ‘How to Succeed, Torrey; a Kempis’s 
‘Imitation of Christ’ (two copies); a Life of Leo 
XIII; Hoyt’s “Teaching of Jesus’; a small book by 
Dr. W. T. Grenfell; Baird’s ‘The Huguenots’; two 
books on Mormonism, one for and one against; sev- 
eral books of Emanuel Swedenborg; a complete set 
of Mrs. Eddy’s works. This is how ‘Religion’ is 
represented in one public library, and one who is 
experienced in public library work in many places 
informs us that this is typical. It is hardly neces- 
sary to add that some of these books have never 
been taken off the shelves, and that in no instance 
was there a book that had been taken out more than 
three times. 

“There is food for reflection in this situation. Is 
the religious interest in the town roughly indicated 
by the number of books on the cards under the head 
of ‘Religion’ as related to the total number of vol- 
umes and by the number of readers of these books? 
Or have the religious leaders of the community been 
so busy about other matters, that they have com- 
pletely neglected this avenue of public education, 
Why is it that Mrs. Eddy’s books are in practically 
every public library and in these same libraries one 
is rarely ever able to find any sort of a book on 
missions? 

“Tt is high time that the ministers of every com- 
munity got together and took account of stock along 
this line. There are many opportunities for mutual 
helpfulness on the part of churches and public li- 
braries which are now being sadly neglected by both 
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\ parties at interest, but particularly by the churches. 
Everybody—if we are to judge by the example just 
referred to—except the Swedenborgians, the Chris- 
tian Scientists and the Mormons, is blind to what 
might be made a really significant opportunity to 
evangelize and educate through the printed page.” 


—Tue LUTHERAN. 


AN EASTER SUGGESTION 


The outstanding feature in the Easter decorations 
of one of our New York churches is a white, home- 
made wooden cross, 54x 32 inches, with a board, 
24x 4 inches, as a base. The back of the cross is 
wired ready for connection with one of the electric 
fixtures of the altar or chandelier. At intervals of 
about six inches are sockets for small electric bulbs. 
At Easter time this simple contrivance is placed on 
the altar and decorated with leaves and Easter lilies, 
either tacked or tied on. The effect is beautiful, par- 
ticularly at night. Another church used this simple 
decorative scheme, with the cross attached to the 
floor, at the harvest festival. The wooden frame was 
trimmed with autumn leaves and bunches of grapes. 
Any carpenter, in conjunction with someone that 
understands the first principles of electricity, can eas- 
ily get ready this simple contrivance. 


The Lutheran Publicity Organization of St. Louis, | 
Mo., is distributing 7,600 of our tracts at the noon- 
day Lenten services. 

* 


Lutheran missionaries have been very successful 
in having introduced into the various papers in Porto 
Rico illustrated articles on certain phases of the Ref- 
ormation and the work of the Lutheran Church. 
This has been a feature of the quadricentennial year 
and is reported to have sown much good seed for 
the future growth of knowledge and interest in the 
Lutheran cause. 

* 


Trinity Church, Long Island City, N. Y., has issued 
an artistic calendar, with picture of church, par- 
sonage and pastor, and information regarding ser- 
vices, meetings, etc. A member of the church paid 
the printing bill. A similar calendar was also issued 
by Holy Trinity Church of New York City. It is a 
good method of all the year round advertising. 

x 


During the ninety-second year of its existence, just 
c'osed, the American Tract Society distributed a total 
of 175 300 volumes and 843,700 tracts. The four peri- 
odicals of the society had a combined circulation of 
2,046,000. 
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One of our young pastors in the west, working in 
a new and difficult field amidst spiritual indifference 
and lukewarm Lutheranism, is indoctrinating his 
own people and informing strangers in the manner 
indicated below. 


One side of a card he has distributed reads as 
follows: 


FIFTEEN MINUTE LECTURES 


on the 


DOCTRINES OF CHRISTIANITY 
City Hall, 16th and K Sts. 


Lectures held after the regular service 
Service at 10:30 a. m. 


Jan. 6—THE TWO WORLD RELIGIONS. 


All religions reduced to two—the difference—salva- 
tion by faith, by works—Christianity and heathenism. 


Jan. 13.—CHRISTIANITY THE ONE AND ABSOLUTE 
RELIGION. 


Its author—how do we know?—Christianity recog- 
nizes no other religion—Bible statements—no im- 
provement possible. 


Jan. 20.—THE SOURCE OF THE CHRISTIAN RE- 
LIGION. 


The Bible—outside evidence—inside evidence—what 
the Bible says of itself—conclusions. 


Jan. 27,—THE KNOWLEDGE OF GOD. 


Everyone can know—everyone does know—proofs— 
evolution false—natural knowledge common to all in- 
sufficient. 


The pastor will be glad to meet inquirers after the 
service or at home. 


WALTER LITTMANN, Pastor 
1211 L St., Bedford, Ind. Tel. 626 


The reverse side bears this imprint: 


ARE YOU A CHRISTIAN? 


Do You Know Why You Are A Christian ? 
Do You Know What The Bible Teaches ? 


The Bible says: “All Scripture is given by inspiration 
of God, and is profitable for doctrine, for reproof, for 
correction, for instruction in righteousness; that the man 
of God may be perfect, thoroughly furnished unto all 
good works.” 2 Tim. 3:16.17. 


The purpose of the lectures enumerated on the opposite 
side of this card is to show you in plain words, with Scrip- 
ture itself, what the Bible teaches. They aim to make you 
an Intelligent Christian who knows what he believes, and 
why he believes. They aim to increase your Christian knowl- 
edge and strengthen your faith. 


Remember: The Lutheran Church stands squarely on the 
Bible. It believes the Bible to be the inspired Word of God, 


every word of it. Its motto is: ‘“‘The Bible, the whole 
Bible, and nothing but the Bible.” 
“But continue thou in the things which thou hast 


learned . . The Holy Scriptures, which are able to 
make thee wise unto salvation through faith which is 
in Christ Jesus.” 2 Tim. 3:14.15. 


Bethlehem Church, Baltimore, Md., has ordered 
2,400 copies of our tract “Why Go to Church?” for 
a church “drive” which it contemplates carrying on. 


* 


The first thing the traveler now sees when he 
comes to Reno, Nev., is the new gold cross on our 
church there. 


* 


The Lutheran Mission in Porto Rico has just is- 
sued a pamphlet containing the Augsburg Confession 
in the Spanish language. 


The Alco Art Needlework Company of New York 
has placed on the market an honor roll, 16 by 28 
inches, for the names of the boys enrolled in the 
country’s service, suitable for church or Sunday 
School room. The roll is decorated with two Amer- 
ican flags, service flags and the American eagle, with 
space for names. The price is $1.00, which includes 
stars for pasting on the service flag. Orders may be 
placed with our office. 

* 


Our office furnished the New York City Christian 
Police Association with our tracts for their reading 
rooms and their workers in the Rescue Department. 

* 


The well-known and popular New York World 
Almanac is submitting proof-sheets of its Lutheran 
copy to our office for correction and suggestions. 


* 


Peculiar requests come to our office. Recently a 
visitor wanted to know if we could not send some- 
one to show him the city. Another person wanted 
us to locate a pair of rubbers left on a Pullman 
sleeper by some forgetful preacher. We are willing 
to serve in almost any capacity, but it takes quite a 
stretch of the imagination to bring these requests 
under the head of publicity work. 


* 


Second editions of the war tracts “What is Thy 
Name?” “Her House is the Way to Hell,’ and 
“Peace” have been printed. Up to date 50,000 of the 
<bove named tracts have been issued. 


* 


“The Devil’s Game” is the title of a new tract of 
the war series which has just left the press. Pastor 
Arthur Brunn is the author. The Lutheran Church 
Board for Army and Navy has ordered 12,500 copies 
for distribution among the boys in the camps and 
cantonments. 
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Here are a few of the expressions regarding the 
first number of our magazine which have come to 
us from all over the country. In order to avoid the 
trouble of getting permission from each individual 
to publish his remarks, we omit names. 


“The first number of your paper is a “peach,” artis- 
tically and editorially.” 


“The first number of the American Lutheran is 
great.” 


“T read the January issue, and it looked so good 
that I could not resist. We receive six monthly and 
two bi-monthly church papers, so it keeps one busy 
reading.” 


“T am highly pleased with the magazine. All suc- 


cess to it.” 


“Congratulate you on first number. Excellent in- 


deed.” 


“Just received the first number of the American 
Lutheran. My hearty congratulations and best wishes 
for God’s richest blessings upon this truly great 
undertaking. My heart is so full of joy and grati- 
tude for the helping hand it holds out in the work 
the times demand of our dear Lutheran Church, 
that words fail to give them adequate utterance. The 
opening editorial certainly hits the mark when it 
says: ‘The quadricentennial enthusiasm must not be 
permitted to abate,’ and the launching of this little 
magazine brings with it the assurance that the good 
work begun will be continued with unabated vigor 
and even more direct effort. 


“T am very much pleased with the make-up of the 
magazine. I like the name very much. The cover also 
appeals to me. The best of all are, of course, the 
contents. I am sure that the getting out of this maga- 
zine is going to supply a want in our circles and will, 
in the course of time, help considerably to stir up our 
people throughout the country and rouse them to do 
more publicity work in the interest of our Lutheran 
Church.” 


“T must compliment you upon the excellent appear- 
ance of the first issue of our magazine. We may be 
proud of our venture.” 


“T enjoyed reading the American Lutheran.” 
* 


One of our friends writes: 


“THE QUADRICENTENNIAL ENTHUSIASM 
MUST NOT BE PERMITTED TO, ABATE 
These words took such hold of me that I could not 
resist getting out my pen to heavily underline them. 
Only last Sunday in our congregational meeting our 
Publicity Committee for the Quadricentennial of the 
Reformation made its final report. The report was 
accepted, and nothing more said. I was hoping to 
find some way to see the good work, though timidly 
begun, go on, and here comes the first number of 
the new magazine. And that opening editorial, how 
it did hit the mark. Now I had what I was looking 
for, and I got the Publicity Committee together once 
more, in spite of the thermometer registering 10 be- 
low. I asked them to let me read to them the edi- 
torials, then the article by Pastor Eckhardt—Why 
Advertise? And I kept on reading from the Quad- 
ricentennial Echoes. The result is that we are agreed 
that the work must go on, and it was resolved that 
we invite certain members of the congregation whom 
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we expect to be interested by a personal letter to 
get together for an informal meeting in one of the 
homes of the members and organize a men’s club 
for the purpose of pushing genuine Lutheran pub- 


licity work.” 
* 


Another interested brother writes as follows: 


“While transacting business in a local bank to-day, 
I perceived a manner of church advertisement which 
has not been mentioned in any A. L. P. B. literature, 
as far as I know. The thought came to me: You 
have missed your chance! For I don’t care to copy, 
at least not at once. Probably some one else may 
get ahead of others, so I am going to mention it to 
you. If it is not new to you, so much the better. 
The thing is this: Standing at the desk, usually 
found in banks and other business places, and en- 
dorsing a check, I reached for a blotter. This con- 
tained an announcement by the local Baptist church. 
There were several such blotters on all the desks. 
I believe the idea is good. Give it publicity.” 

* 


Another writes: 


“Received my copy of The American Lutheran and 
must say that I was most agreeably surprised at its 
contents and general make up. I cannot help feel 
that it will fill a long felt want and that it will do 
a vast amount of good. Here’s hoping that the 
American Lutheran will live and prosper and that 
it may be the means of enlightening many a benighted 


soul.” 
* 


The campaign for Lutheran Witness and Luthe- 
raner subscriptions, instigated by our Bureau and 
carried on by quite a number. of our congregations 
during the closing months of the quadricentennial 
year, netted 2,430 new Witness readers and 1,439 
for the Lutheraner. The distribution of the quadri- 
centennial numbers of these papers and a little sys- 
tematic follow-up did the business. Concordia Pub- 
lishing House placed a subscription blank in every 
number of the jubilee issue and, after the distribution 
of this number, efforts were made to gather in as 
many of the signed blanks as possible. Of course, the 
campaign was a success, but how much greater would 
it have been had every congregation participated in a 
really systematic manner. 


* 


To judge from the many samples of Lenten folders 
received at our office, our suggestions in the Feb- 
ruary issue of our magazine met with approval. 
Congregations in all parts of the country have acted 
upon our suggestions, and, we hope, with gratifying: 
results. Rev. P. Heckel, one of our camp pastors, 
issued a very attractive folder for the benefit of the 
Lutheran boys at Camp Devens, Mass. One pastor, 
using a Lenten folder for the first time, reports a 
forty per cent increase in the first Lenten service 
over any previous year. 


* 
Is your soldier boy, relative or friend supplied 


with our memorandum booklet? See that he gets 


one immediately ! 
* 


Did you see our war tracts? Order samples! 
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We issue the following catalogs for 
church goods and church furniture 
Catalog No. 10; Church Pews 


Catalog No. 42; Communion Ware, Candle Sticks, Cruci- 
fixes, Collection Plates, Crosses, Brass Goods, etc. 


Catalog No. 43; Altar Hangings, Fringes, Ornaments, Altar 
Flowers, Chandeliers 


Catalog No. 44; Hymn Boards, Fonts, Altar Chairs, Fold- 
ing Chairs, etc. 


Catalog No. 45; Altars, Pulpits, Statuary, Oil Paintings, 
Communion Railings 


TRACTS 


Published by the American Lutheran Publicity Bureau. 

Address Dept. T., 234 E. 62d St., New York City, N. Y 

For amounts less than one dollar please send cash, money 
order or bank draft. Also, sufficient to cover postage. 

Draw checks, etc., to the order of the American Lutheran 
Publicity Bureau. 

Samples mailed, send five cents in stamps for postage. 


No. 1. “The Lutheran Church, a Short Historical Survey,” 
: by Karl Kretzmann. 35 cents a hundred. 
No. 2. “What the Evangelical Iutheran Church Stands For,” 
th Prof. Theo. Graebner, 35 cents a hundred. 
“Why Lutheran Parish Schools,” by Prof. E, H. 
Engelbrecht. 60 cents a hundred. 
No. 4. “Salvation,” by D. H. Steffens. 60 cents a hundred. 
No. 5. “Why Go to Church,” by P. Lindemann. 35 cents a 
hundred. y 
No. 6. “Was the Reformation Needed,” by Prof. R. W. 
Heintze. 35 cents a hundred. 

No. 7. “The Augsburg Confession, the First Protestant Con- 
fession of Faith,” by F. C, G. Schumm. 35 cents 

x a hundred. 

No. 8. “The Reformation and the Open Bible,” by H. P. 
Eckhardt. 35 cents a hundred. 

No. 9, “Luther in His Home,” by H. H. Walker. 35 cents a 

: hundred. 

No. 10. “The Formation, Deformation and Reformation of the 
Church,” by Paul Lindemann. 60 cents a hundred. 

No. 11. “Luther on the Bible,” by Prof. W. H. T. Dau. 
cents a hundred. 

No. 12. “What Is the Business of the Church,” by Pastor 
ohn H. C. Fritz. 35 cents a hundred. 

No. 13. “The Ninety-five Tieses.” 60 cents a hundred. 

No. 14. “Justification by Faith Alone,” by Prof. L. Wessel. 
35 cents a hundred. 

No. 15. “The Character of Luther,” by Prof. W. H. T. Dau. 
60 cents a hundred. 

No. 16. “The Bible Church,” by Pastor Arthur Brunn. 35 

" cents a hundred. 

No. 17. “Luther and America,” by Pastor William Dallman. 

35 cents a hundred, 

No. 18. “The Separation of Church and State,” by Prof. M. 

. Graebner. 35 cents a hundred. 

No, 19. “Some Present-Day Fruits of the Reformation,” by 
Pastor Jolin H. Volk. 60 cents a hundred. 

No 20. “War and Christianity,” by Prof. Theo. M. Graebner. 
35 cents a hundred. 


Any of these catalogs will be sent free on application 
State what article you are looking for, so that we can 


send you the proper catalog 


We are the Oldest Church Goods House for Lutheran 
Churches in the country and guarantee thorough satis- 
faction in all dealings. 


MEMORANDUM BOOK 


for 


Our Lutheran Boys 


in the 


War Service 


32 pages—Cloth bound 


1918 Calender, Identification, Reminder, 
Space for Birthdays, Cash, Purchases, 
Addresses, Word of Cheer, Favorite 
Hymns, Prayer, etc., etc, 


Book indorsed by the Lutheran Church 
Board for Army and Navy, Lutheran 
Young Peoples Society of Greater New 
York and others. 


PUBLISHED BY 


The 
American Lutheran Publicity Bureau 
234 East 62nd St., N. Y. City 
Prices: In dozen lots or less, 10 cents each; per 100, 


6 cents each; per 1000, 5 cents each. Postage and 
express paid, 


“ PLEASE Mention The American Lutheran when writing advertisers 


Easter Sine 


March 31st, 1918. 


The Easier Message 
Che Message of Life 


Aim for the largest possible atiendanre at your 
plare of worship, by 


DANIAN OANA DVAN 


E— Personal Home Visitation. 


Ni ONAN 


J8— Mail out cards UMMM yoy services. ; 


C — Send the topic of your sermons, program of your special 
music and hours of your serutces to the local newspapers. 


D— Hf possible insert a paid advertisement in the newspaper 
that you believe will serve pour purposes heat. 


\ 


AAT ATT ATATIATION MATNIANIOTAT 


L— Bave your church “home-like”, a lyn book handed a 
visitor, with a glad joyous Easter greeting and invitation 
tn rall again, on departing. | 

J —Crarts “What the Lutheran Church Stands For”, “The 
Butheran Church” and others should he une to the 
niranger. 


Ghe Easter Publicity Message © 


“Go out into the highways and hedges and compel them 
to come in, that my house may be filled.”—Sr. Luxe xiv, 23 
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American Lutheran phen Bureau . 


234 East 62nd Street, New York, N. Y. 
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